
 

 

 

SESSION 4 
FILM THE COMMERCIAL 
In this session, students form production teams and work together to film the 

video footage for a commercial. To begin, they select a product to advertise. 

This can be a pre-existing product or one that they have invented. As a group, 

students must determine the target audience, selling technique, and messages 

they would like to convey to the viewer to convince them to purchase the item. 

Using a storyboard, they divide the commercial into shots, outlining for each 

one the action, characters, words, props, and camera position. Once they 

have all their ideas organized, students film the production.  

 

 
Assignment 1: About the Commercial 

Assignment 2: Commercial Storyboard 

Assignment 3: Filming Tips 

Assignment 4: Film the Commercial with a Webcam 

Assignment 5: Film the Commercial with Another Device 

Session 4 Review: Storyboard 

Session 4 Extension Activity: Package Design 

 

  

Learn more about TechnoCommercial 

Each TechnoKids project 
consists of 6 sessions, 
which are divided into 
separate assignments. An 
assignment is an activity 
that takes about 20 
minutes to complete. Sam
ple
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Session 4 Film the Commercial 
 

Getting Started 
 

Overview 

In this session, students form production teams and work together to film the video footage for a 

commercial. To begin, they select a product to advertise. This can be a pre-existing product or 

one that they have invented. As a group, students must determine the target audience, selling 

technique, and messages they would like to convey to the viewer to convince them to purchase 

the item. Using a storyboard, they divide the commercial into shots, outlining for each one the 

action, characters, words, props, and camera position. Once they have all their ideas organized, 

students film the production. 
 

 

Materials 

 Movie Maker 

 Movie Maker Flashcards (Optional) 

o Home Tab 

 Video Capture Device 

 Camera Software (Optional) 

 About TechnoCommercial Parent Letter (Optional) 

 Storyboard handout 

 Commercial Folder (Optional) 

 Items such as clothing, empty food wrappers, empty drink containers, or toys (Optional) 

 Table cloth, sheets, or other plain pieces of materials (Optional) 

 Session 4 Review (Optional) 

 Workbook Files - Individual PDF Files for Assignments, Reviews, Skill Reviews, and Extension 

Activities (Optional) 

 

 

Teacher Preparation 

In this session, students form production teams, select a product to advertise, storyboard their 

commercial, and film the video footage. These steps cannot occur in one class. Plan ahead!  
 

 Edit the date and teacher name, then print the parent letter and send it home a week 

before filming to request support for the video production. 

 Prior to teaching, gather the video capture devices you plan to use to record footage. 

Make certain you understand how to use this equipment. 

 Consider recruiting parent volunteers to help during the video production. 

 Print multiple copies of the Storyboard handout for those production teams that have 

more than eight shots in their commercial. 

 Schedule your computer class time to get the largest chunks of filming time possible. 

 (Optional) Bring in an assortment of products for students to sell. If you plan to have 

students invent their own product, refer to Session 4 Extension Activity. 

 (Optional) Gather a tablecloth, sheet, or other fabric for students to use as a backdrop. 

 (Optional) Students may view the samples in the Commercial folder for inspiration. 

For every session, the 
Teacher Guide features an 
Introduction with a 
materials list, preparation 
advice, teaching strategies, 
lesson plans for each 
assignment, and learning 
objectives for the session. 
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Teaching Strategy 

In this session, students form production teams to create a television commercial. Explain 

scenario to students: 

 

You are going to team up with some of your friends to make a 

commercial. You can either sell an existing product or invent one 

of your own. The goal of the advertisement is to convince the 

viewer that they want to buy that item. For this reason, you need 

to combine both persuasion and production techniques to 

attract and hold the attention of the target audience. 

 

Assignment 14 About the Commercial 

 

In this assignment, students form a production team to advertise a product. Students will work in 

a group to select a product, storyboard their ideas, and film the footage. However, all editing, 

including the deletion of unwanted frames, video effects, transitions, text overlays, and music 

soundtrack will be done individually. This will allow each person to give the ad a unique "spin".  

 

Whether you or your students select the group, consider these suggestions for production teams: 

 Multiple Talents: To create a commercial takes many different skills. A group needs 

people who understand persuasion techniques, have creative ideas, know how to use 

the production equipment, are confident actors and competent camera operators, 

know how to use camera software, and are supportive of all team members. When 

forming a group, consider the skills each person possesses to get the right mix. 

 Teamwork: Creating a commercial involves many people working together. Although 

two people may be great friends, they may not be good work partners. For this reason, 

select group members based on how well they have worked together in the past.  

 Fight the Stereotypes: Commercials often contain stereotypes. One way to reduce 

gender and racial stereotypes in a commercial is to create mixed groupings. This will give 

each group more flexibility in terms of actors and their role. 

 

Once students group are formed, they will get together to select a product to advertise. Below 

are some suggestions for product selection: 

 One Item, Different Target Audiences: You may wish to select an item for students to 

advertise such as a computer. Then assign each group a different target audience such 

as teenagers, women with children, business executives, or seniors. Now have each 

group design a commercial just for that target audience. 

 Many Items, One Target Audience: You may wish to give students a selection of items to 

choose from such as clothing, food, or toys. Have each group create a commercial for 

people their age. Since they know this target audience so well, it should be easy for 

them to design an ad that will attract and hold viewer attention. 

 I Love It: You may wish to give students the opportunity to design an ad for a product 

that they love using. Since they are familiar with the item, it will be easy for them to 

design a convincing television advertisement. 

 Invent a Product: You may wish to extend student learning by having them invent a 

product. Using an empty container, students can peel off the existing label and create a 

new one to transform the object into a new product. Alternatively, students can design 

their own line of clothing or footwear by designing a logo and taping it to an existing 

item. More ideas appear in the Session 4 Extension Activity.  

 

This section, for teachers, 
explains each assignment 
and gives helpful tips. 
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Once production teams select the product, they will discuss as a group how to advertise the 

item. Careful consideration should be given to the selling techniques and messages they want 

to use to attract the attention of the target audience. Have them consider the following details: 

 

 Who is the target audience? How will you attract their attention? 

 What selling techniques will you use in the ad?  

 What obvious and hidden messages will be included in the commercial? How will you 

communicate these messages? 

 How will you try to reduce stereotypes, while still getting the message to the target 

audience? 

 

Assignment 15 Commercial Storyboard 

 

In this assignment, students divide their idea for the commercial into shots. Below is a sample 

storyboard for the commercial ChocoJuice. As a source of inspiration, you may wish to have 

students review the ChocoJuice or Glassbuddies samples or some of the other television ads in 

the Commercial folder. 

 
Shot 1  Shot 2  Shot 3 

Action:  

Sketch the action: 

 

 Action:  

Sketch the action: 

 

 Action:  

Sketch the action: 

 

Describe the action:  Describe the action:  Describe the action: 

Girl holding chocolate.  Girl kicking soccer ball.  Girl holding bottle of ChocoJuice. 

Characters:  Characters:  Characters: 

  Allison    Allison    Allison 

          

          

Message: Which words are used in this shot?  Message: Which words are used in this shot?  Message: Which words are used in this shot? 

Chocolate? I love it.  But I love to be fit too.  ChocoJuice lets me have both. 

How will you share the words with viewers?  How will you share the words with viewers?  How will you share the words with viewers? 

 dialog  text overlay  narration   dialog  text overlay  narration   dialog  text overlay  narration 

Select the shot type, angle, and movement:  Select the shot type, angle, and movement:  Select the shot type, angle, and movement: 

Type of Shot Angle Movement  Type of Shot Angle Movement  Type of Shot Angle Movement 

 Extreme Long  

 Long  

 Medium  

 Close Up  

 Extreme Close Up  

 High 

 Normal 

 Low 

 

 None 

 Pan 

 Tilt 

 Zoom 

 

  Extreme Long  

  Long  

 Medium  

 Close Up  

 Extreme Close Up  

 High 

 Normal 

 Low 

 

 None 

 Pan 

 Tilt 

 Zoom 

 

   Extreme Long  

 Long  

 Medium  

 Close Up  

 Extreme Close Up 

 High 

 Normal 

 Low 

 

 None 

 Pan 

 Tilt 

 Zoom 

 

Materials:  Materials:  Materials: 

 chocolate bar 

  

  

 

 soccer clothes 

 soccer ball 

  

  empty pop bottle 

 ChocoJuice label 

 food coloring and water 
 

Shot 4  Shot 5  Shot 6 

Action:  

Sketch the action: 

 

 Action:  

Sketch the action: 

 

 Action:  

Sketch the action: 

 

Describe the action:  Describe the action:  Describe the action: 

Girl drinks from ChocoJuice bottle.  Assorted fruit and chocolate.  Picture of ChocoJuice bottle. 

Characters  Characters  Characters 

  Allison         

          

          

Message: Which words are used in this shot?  Message: Which words are used in this shot?  Message: Which words are used in this shot? 

  ChocoJuice is a fruit juice that tastes like chocolate but has 

three complete servings of fruit in each bottle. 

 ChocoJuice. Love it! 

How will you share the words with viewers?  How will you share the words with viewers?  How will you share the words with viewers? 

 dialog  text overlay  narration   dialog  text overlay  narration   dialog  text overlay  narration 

Select the shot type, angle, and movement:  Select the shot type, angle, and movement:  Select the shot type, angle, and movement: 

Type of Shot Angle Movement  Type of Shot Angle Movement  Type of Shot Angle Movement 

 Extreme Long  

 Long  

 Medium  

 Close Up  

 Extreme Close Up  

 High 

 Normal 

 Low 

 

 None 

 Pan 

 Tilt 

 Zoom 

 

  Extreme Long  

 Long  

 Medium  

 Close Up  

 Extreme Close Up  

 High 

 Normal 

 Low 

 

 None 

 Pan 

 Tilt 

 Zoom 

 

   Extreme Long  

 Long  

 Medium  

 Close Up  

 Extreme Close Up 

 High 

 Normal 

 Low 

 

 None 

 Pan 

 Tilt 

 Zoom 

 

Materials:  Materials:  Materials: 

 empty pop bottle 

 ChocoJuice label 

 food coloring and water 

 
 assorted fruit 

 chocolate bar 

  empty pop bottle 

 ChocoJuice label 

 food coloring and water  

Valuable resources help 
teachers and students stay 
organized. 

Sam
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Review each storyboard upon completion. Below are some tips: 

 A shot should contain just one piece of information or action. 

 Keep each shot short to stop the viewer from getting bored. 

 Use different types of shots to add interest. 

 Use different camera angles to show the product. 

 Use camera movement to make the viewer focus on a detail. 

 

There are 8 boxes in Assignment 15 to plan for 8 shots. Students may have fewer shots and some 

may have more. If students want to add additional shots you can give them an additional 

planning sheets by printing out the Storyboard handout located in the Session 4 folder. 

 

Once students have their ideas organized, distribute the About TechnoCommercial Parent 

Letter. You can edit the content of the file located in the Session 4 folder: 

 

 

 
 

  

Please Note: 

 

 Complete Assignment 17 if you are using a webcam. 

 Complete Assignment 18 if you are using smartphone cameras,  

tablets, or digital cameras. 

 If you have a combination of these devices, use both Assignment 17 and 

Assignment 18 instructions.  

Sam
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Assignment 16: Filming Tips 

 

In this assignment, students consider guidelines and possible issues that may arise during filming.  
 

 Video camera cord is short. Most web cameras have a short cord and to make a video it 

must be connected to a computer. That gives the students only a few feet to move 

around. One solution is to purchase an extension for the cord. Another idea is to select 

computers that are close to a wall or open space to facilitate recording. 

 Not enough video camera equipment. Sometimes there just is not enough equipment. 

One solution is to create larger production teams. Optionally, you can create a rotation 

cycle, where students rotate to different video recording stations when they have 

finished rehearsing. 

 Using student devices. You may have a Bring Your Own Device program at your school. 

In this case, students may be using their OWN smartphones, digital cameras, tablets, or 

other mobile technology to capture video. Only the student who owns the device should 

be allowed to use it to film. 

 Set the aspect ratio if using multiple devices. If a group intends to use a variety of 

devices, check that all are set to record in the same aspect ratio. If some devices record 

widescreen (16:9) and some record standard (4:3), there will be black bars along the top 

and bottom or sides of the clips recorded in a different format when they are combined. 

 Cooperation. It can be difficult for team members to agree. However, movie making is a 

cooperative activity. If students are concerned that things are not going exactly the way 

they would like, remind them that each person will individually edit the video to create a 

one-of-a-kind production. All they have to do is capture the action. They will add their 

personal touches later. 

 Getting enough time. It is a good idea to record all the video footage at one time. It is 

the best way to have consistent video clips that have the same backdrop, lighting, and 

actor appearance. To help you get a chunk of time to record, you may want to ask 

another teacher who has the computer lab before or after your class to give you their 

period. Another option is to set up a video recording station at the back of your room or 

in the library, that production teams can use to video tape their commercial. 

 Setting the stage. You will want to create a backdrop for the video recording that blocks 

out the computer lab from view. One easy idea is to pin a sheet with clothes pegs to a 

piece of dowel and hang from hooks on the wall. Another idea is to tape a sheet to a 

blackboard or wall. Try to have several video recording stations already set up so you do 

not waste time. 

 

Assignment 17: Film the Commercial with a Webcam 

 

In this assignment, students record the video for their commercial using a webcam and Movie 

Maker. 

 

 

Webcam Users: 

To have some control over settings such as brightness, contrast, and 

image quality, you likely have software that allows you to control 

advanced settings on the webcam. Check the camera 

manufacturer’s website or packaging to find the software. Prior to 

your students using the webcam, check the quality of the recording 

in the classroom setting and make any necessary adjustments. 

Sam
ple



Film the Commercial 

6 TechnoKids Inc. 

Assignment 18: Film the Commercial with Another Device 

 

In this assignment, students record the video for their commercial using a digital camera, tablet, 

or smartphone. 

 

Confirm that students are familiar with how to replay each recorded shot on the device in order 

to preview their work. They can decide whether the shot is successful or if it needs to be 

recorded again. No shots should be discarded. 

 

Determine how the video will be transferred to the computer. In addition, determine where the 

files will be placed in order that students can access them. In the case of a group of students 

recording video, each student will need to be able to access and save the files to their own 

folder in order to make their own video story. Video file transfer options may include: 

 Cable: Some cameras include a cable and can be connected to the computer directly. 

 Memory stick: Remove the memory stick from the camera or recording device and insert 

it into the computer for file transfer. 

 Web base storage: Some devices automatically place the files in a web based storage 

system. Alternatively, you may be able to set up and select a specific location for saving 

the files. These services include Dropbox, SkyDrive, Google Drive, and iCloud. 

 

 

 

PLAN AHEAD: TRANFER VIDEO FILES TO EACH STUDENT'S FOLDER  

 

In the following session, each student takes the video the production group recorded and edits 

the content to create a unique commercial. At the end of this session, the video files will be 

located in one student’s folder, still on the camera, or on a web-based storage service. 

However, they must be COPIED to each student’s folder in the production team. Depending on 

how your computers are set up, only the teacher may have the administrative status necessary 

to transfer files between student folders. For this reason, plan ahead to ensure the files are 

available for each student. You may wish to make a class folder with all the video files from 

each group in a separate subfolder. Students will open the folder, select the specific group, and 

open the video files.  

 

 Sam
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Lesson Plan 

Assignment 14 - About the Commercial 

 Divide students into production teams. 

 Production teams select a product to advertise and a target audience. 

 Production teams develop an idea for a commercial that focuses on a specific target 

audience. 

 Working in a group, team members discuss the most effective method for advertising the 

product including the selling techniques they plan to use, the message they want to 

convey, and how to handle the issue of stereotypes. 

 

Assignment 15 - Commercial Storyboard 

 Divide students into their production teams. 

 Working in a group, team members organize their idea for a commercial into shots 

providing detail about the action, character, message, camera position, and materials 

needed.  

 

Assignment 16 - Filming Tips 

 Review the hints for filming a commercial. 

 Answer questions to anticipate possible challenges with recording. 

 

Assignment 17 - Film the Commercial with a Webcam 

 Organize into production teams and prepare to film by setting up the background and 

arranging the props. 

 Open Movie Maker.  

 Following the storyboard, record the first shot.  

 Watch the shot in the Preview Monitor. 

 Record all shots as planned in the storyboard. 

 Save each shot in a folder, with the filename being the shot number. 

 Close Movie Maker. 

 

Assignment 18 - Film the Commercial with Another Device 

 Organize into production teams and prepare to film by setting up the background and 

arranging the props. 

 Turn on the camera or open the camera app. 

 Following the storyboard, record the first shot. 

 Replay the recording to view the shot. 

 Record all shots as planned in the storyboard. 

 Turn off the camera or close the camera app. 

 

 

  

The Lesson Plan lists the 
individual steps in each 
assignment. 

Sam
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IMPORTANT: THE LENGTH OF A VIDEO CLIP CANNOT BE EDITED TO INCREASE THE AMOUNT OF TIME 
 

Make sure each shot is long enough. If you plan to add text overlays to your digital story, you 

need to get the timing of the action right. To do this, mute the microphone on the video camera 

when filming but still speak the words. This will help direct the action sequences to make sure 

they are long enough. 
 

It is a good idea to make each shot at least 5-10 seconds in length. This is because, when you 

are editing the video, the length of each clip can be shortened in Movie Maker, but NOT 

LENGTHENED.  
 

 

Learning Objectives 

Below is a list of the learning objectives for this session. Students should be  

able to complete each task independently. 

 

Content Knowledge: 

 consider the issue of gender and racial stereotypes and create a commercial that 

avoids these stereotypes without reducing the effectiveness of the advertisement 

 determine the messages within the commercial and the techniques used to convey 

this information to the viewer 

 produce a commercial that focuses on a specific target audience 

 organize ideas using a storyboard and determine the action, characters, message, 

camera position, and materials needed for each shot 

 select a product to advertise 

 select a target audience for a commercial and describe their attributes 

 select selling techniques for a commercial that will effectively advertise a product 

 work cooperatively in a production team 

 

Technical Skills: 

 

Operating Environment 

 name a file 

 navigate to a folder using a directory 

 open and close a program 

 save a file to a folder 

 

Video Production 

 adjust the camera settings to boost the color and light 

 capture a video 

 play, pause, stop, or fast forward a movie file 

 position the camera to take different types of shots at various angles, and with different 

movements 

 select a video quality 

 set the microphone settings for recording a video 

 

Applied Technology 

 record video 
 

Learning Objectives are 
specified for each of the 
six sessions in the project. 
A checklist of all objectives 
is provided at the end of 
the project in Session 7. 
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Assignment 14 About the Commercial 

1. a) What product are you selling?  

  Pop 

   

 b) What is the name of the product?  

  ChocoJuice 

   

 c) In one sentence, describe the idea you have for a commercial:  

  A girl will be drinking a chocolate flavored juice and playing a sport. 

   

2. a) Who is the target audience?  

  teenagers 

   

 b) Describe the target audience: 

  sex: female and male 

  age: 12-20 

  race: all 

  interests: staying fit, playing sports, eating delicious foods 

   

 c) What techniques will you use to attract the attention of the target audience? 

  The main character is a teenager. 

  The main character is playing a popular sport. 

  Facts are given about the nutritious value of the product. 

  The great taste is described. 

2. What selling techniques will you use? 

(You can check more than one technique) 

 
 Be Like Me  Big Question  Celebrity  Expert 

 Fantasy  Good Times  Humor  Jingles 

 Made you Look  Name Calling  No Promises Here  Side by Side 

 Slogan or Catchphrase  Sounds Good  Testimonial  Torture Test 
  

You are going to make a commercial for a product. 

With your team members, talk about the item you are 

going to sell. Think about the persuasion techniques 

you plan to use to get the “right message” to the 

“right person”. 
For the paperless 
classroom, students can 
answer the questions in 
their digital workbooks 
using the latest version of 
Adobe Reader. The Teacher 
Guide includes answers. 
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3. a) What message do you want to send viewers? 

  The juice tastes great as it has a chocolate flavor. 

  The juice has nutritional value. 

   

 b) What are the ways the message will be communicated? 

  A slogan will be used at the end of the commercial. 

  The girl will drink the juice. 

  There will be a picture of fruit to demonstrate the nutritional value. 

 c) What will be your "hidden message"? 

  If you drink ChocoJuice, you will be fit and look great. 

   

   

 d) What are the ways the hidden message will be communicated? 

  The character will be enjoying the taste of the juice as she drinks it. 

  She is fit and healthy and she plays soccer well. 

    

   

   

4. a) How will you try to avoid gender stereotypes? 

  The girl will play soccer. 

   

   

   

 b) How will you try to avoid racial stereotypes? 

  I will try to use more than one character in order to represent various races.  

  I will try to have everyone talk about the juice, so that no one is the “expert”. 

   

 

 

 

In the next assignment, you are going to take your idea and divide it into 

“shots”. Here are some tips for planning your commercial: 

 

 A shot should contain just one piece of information or action. 

 Keep each shot short to stop the viewer from getting bored. 

 Use different types of shots to add interest. 

 Use different camera angles to show the product. 

 Use camera movement to make the viewer focus on a detail. 

Sam
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Assignment 15 Commercial Storyboard 
 

Complete the storyboard for your commercial. 

 

Shot 1  Shot 2 

   

Action: 

Sketch the action: 

 Action: 

Sketch the action: 

Describe the action:  Describe the action: 

   

Characters:   Characters:  

       

      

      

     

Message: Which words are used in this shot?  Message: Which words are used in this shot? 

   

How will you share the words with viewers?  How will you share the words with viewers? 

 dialog  text overlay  narration   dialog  text overlay  narration 

Select the shot type, angle, and movement:  Select the shot type, angle, and movement: 

Type of Shot Angle Movement  Type of Shot Angle Movement 

 Extreme Long Shot 

 Long Shot 

 Medium Shot 

 Close Up Shot 

 Extreme Close Up Shot 

 High 

 Normal 

 Low 

 

 None 

 Pan 

 Tilt 

 Zoom 

 

 Extreme Long Shot 

 Long Shot 

 Medium Shot 

 Close Up Shot 

 Extreme Close Up Shot 

 High 

 Normal 

 Low 

 

 None 

 Pan 

 Tilt 

 Zoom 

 

       

Material:  Material: 

    

 

    

        

        

         

         

TechnoCommerical includes a 
student planner to build 
organization skills. 

Some pages have been removed from this sample session. 
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Assignment 16 Filming Tips 
 

You are going to film your commercial. It is 

important to have all your props and the 

background set up before you start filming. Read 

over the tips for filming.  

 

Hints for Filming a Commercial 

IMPORTANT! Each shot should be 5-10 seconds in length. If you plan to add text overlays, you will 

need each shot to be the right length. When you are editing in Movie Maker you can make the 

video clip shorter, but NOT longer. Clips shorter than 5 seconds are too brief for the viewer to get 

a good sense of the action. 
 

 A Commercial NOT a Movie: You are making a commercial, not a movie. The 

commercial should be about 30 seconds long when edited.  

 Look at your Storyboard: To keep "on track" have your storyboard where you can see it 

at all times. 

 Quiet on the Set: Remember there are other groups filming too so you need to be quiet 

so that your production won’t interfere with theirs. 

 Create a Backdrop: You don’t want to see the classroom or computer lab in your 

commercial unless your ad is selling computers. For this reason, tape, pin, or drape a 

sheet over an object or attach it directly onto a wall to create a background.  

 Brighten Things Up: A room that lacks light can create a dark and often fuzzy video. If this 

is a problem in your computer lab, bring in some inexpensive desk lamps. This should 

brighten things up! 

 Slow It Down: If you are using an inexpensive video camera such as a web camera, it is 

important to realize that they take low quality footage. To stop the action from looking 

jagged, the actors need to move slowly. 

 Speak the Words: Text can be added as captions using Movie Maker. If you plan to add 

text overlays, you need to get the timing of the action right. To do this, mute the 

microphone on the video camera when filming but still speak the words. This will help 

direct the action sequences to make sure they are long enough. 

 What to Wear: The actors should wear clothing that is a different color from the 

background. A white shirt on a white background does not stand out. If the actors are 

going to be moving around to create the action sequences, it is best to wear plain shirts. 

A shirt with stripes can create a wavy pattern when recorded. 

 Keep It Steady: The camera operator should keep his or her hands as still as possible 

while filming to ensure the best results. Shaking hands or movement during recording will 

result in a choppy video. The use of a tripod can resolve this problem. However, if one is 

not available, the camera operator can rest a hand against a table to keep it steady. 

 Budget Your Time: Ask your teacher how much time you have for filming. Then figure out 

how many minutes you have to record each shot. For example if you have a sixty-minute 

period and 10 shots, you have only 6 minutes to record each shot. Keep an eye on the 

time! 

 Good, but not PERFECT: You want to make the best commercial possible in the time that 

you have. Don’t get too concerned about small mistakes. Most can be edited later. 

Focus on recording great shots, not perfect ones! 

 

Helpful tips throughout the 
session ensure success and 
assist in troubleshooting. 
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1. In the commercial that your group has planned, what do you anticipate will be the 

most challenging or difficult shots? Why? 

  

  

  

2. From any video recording that you have done in the past, or from watching ‘home’ 

videos that friends or family have made, what advice or tips would you recommend 

before recording begins in order to send a convincing message with a professional 

look? 

  

  

  

Questions help students 
build critical thinking skills. 

Sam
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Assignment 17 Film the Commercial with a Webcam 
 

 
 

Open Movie Maker 

 Open Movie Maker. 

 

Capture Shot 1 from the Storyboard 

 Make sure the webcam is plugged into the computer. 

 Make sure the set (props and backdrop) is ready.  

 On the Home tab in the Add group, click Webcam video. 

 Have the actors and props ready for the first shot. 

 Adjust the camera angle so that it captures the subjects in the frame. 

Close Up Set the camera so that it just focuses on the actor or object and 

you can no longer see the computer lab in the background. 

  

Speed Move slowly as this will look like real speed to the camera. 

  

Lighting The type of lighting makes a big difference. Have the camera 

with the light behind it.  

 

 When you are ready, click Start recording video. 

 Record the action. 

 When the action is complete, click Stop recording video. 

 In the Save Video dialog box, choose a place to save the video. 

 Click New Folder and name it the title of your commercial.  

You are going to film the shots for your commercial. It is important to have 

all your props and the backdrop set up before you start filming. 
 

Follow the instructions to record your video using a webcam and Movie 

Maker. 
 

 Complete Assignment 17 if you are using a webcam. 

 Complete Assignment 18 if you are using digital cameras, tablets, or 

smartphone cameras. 

 If you have a combination of these devices, use both Assignment 17 

and Assignment 18 instructions. 

Illustrated step-by-step 
instructions make filming 
easy for students. 
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 Press Enter. 

 With the new folder selected, click Open. 

 Give the video the name (shot number) 1 and (take)a. Subsequent takes of the first shot 

would be labelled 1b, 1c, 1d, and so on. Shot 2 would use 2a, 2b, and so on. 

 Click Save. 

 

Study the Clip 

 Click Play in the Preview Monitor.  

 If you are not entirely happy with this clip, reshoot the 

scene and save it as 1b. 

 If you are happy with this clip, then move on to the next 

shot in the storyboard.  

 

Record Shots for the Commercial 

 On the Home tab in the Add group, click Webcam video. 

 Prepare the scene with actors and props. 

 Adjust the camera angle so that it captures the subjects in the frame. 

 Click Start recording video. 

 When the action is complete, click Stop recording video. 

 When the Save Video dialog box opens, make sure that you are in the folder you 

created for the commercial. 

 Give the video the name 2a (2b, 3a, 3b and so on) and click Save. 

 

View the Video Clip 

 Click the Play button under the Preview Monitor. 

 Decide whether to shoot the scene again or move on to the next. 

 Repeat until all scenes from the storyboard are complete. 

 

Close Movie Maker 

 Click Close. 

TIP: Save everything that you 

film! Use the number/letter 

naming convention for each 

shot. When you begin editing, 

you can easily split clips and 

piece together the best of 

shot 1b and 1d if necessary. 

Tools are enlarged to make 
them easy to find. 
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Assignment 18 Film the Commercial with Another Device 
 

 
 

 

Capture Shot 1 from the Storyboard 

 Turn on the camera or open the camera app on the device you are using. 

 Make sure the set (props, backdrop) is ready for the first shot on the storyboard.  

 Have the actors or props ready for the first shot. 

 Adjust the camera so that it captures the subjects in the frame. 

Close Up Set the camera so that it just focuses on the object and you can 

no longer see unwanted background items. 

  

Speed Move slowly as this will look like real speed to the camera. 

  

Lighting The type of lighting makes a big difference. Have the camera 

with the light behind you or in front of you.  

 

 When you are ready, start recording video. 

 When the action is complete, stop recording video. 

 

 

Study the Clip 

 Replay the recording to view the shot on the device.  

 If you are not entirely happy with this shot, reshoot the scene. 

 If you are happy with this shot, then move on to the next shot in the storyboard.  

 

 
  

You are going to film the shots for your commercial. It is 

important to have all your props and the backdrop set 

up before you start filming. 
 

Follow the instructions to record your video using a 

digital camera, tablet, or smartphone. 

TIP: Unless the shot has BIG problems, save 

everything that you film! When you begin editing, 

you can easily split clips and piece together the 

best of different shots if necessary. 

Optional activities suggest 
alternatives for the 
classroom. 
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Record Shots from the Storyboard 

 Prepare the second scene with actor(s) and props as described on the storyboard. 

 Adjust the camera so that it captures the subject in the frame. 

 Start recording video. 

 When the action is complete, stop recording video. 

 Replay the recording to view the shot. 

 Decide whether to shoot the scene again or move on to the next scene. 

 Repeat until all scenes from the storyboard are complete. 

 Turn off the camera or close the camera app. 
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Session 4 Review: Storyboard an Idea 
 

Storyboard an Idea for the Product Clear Away  

 

The TechnoCloset company has just made a new product. It is called Clear Away. It is a shelf 

that helps to keep a closet neat. The shelf is made in bright colors for young children and 

teenagers to use in their playroom or bedroom. You need to storyboard an idea for a 

commercial for this product. However, you must follow these guidelines: 
 

 Target Audience: children and teenagers 

 Selling Techniques:  

a) Big Question – A question must be posed that the product answers. 

b) Slogan or Catchphrase – Clean it up with Clear Away 

 Message: Clear Away can help keep your space clean. 

 Hidden Message: If you want to have happy parents, it's a good idea to use Clear Away. 

 Use more than one type of shot, movement, and camera angle in the commercial. 
 

SHOT 1 SHOT 2 SHOT 3 SHOT 4 

Sketch the Action: 

 

 

 

 

 

 

Sketch the Action: 

 

 

 

Sketch the Action: 

 

 

 

Sketch the Action: 

 

 

 

Describe the Action: 

 

 

 

 

 

 

Describe the Action: 

 

 

 

Describe the Action: 

 

 

 

Describe the Action: 

 

 

 

Characters: 

  

  

  

Characters: 

  

  

  

Characters: 

  

  

  

Characters: 

  

  

  

Message: 

Which words are used? 

 

 

 

 

 

How will you share the words? 

Message: 

Which words are used? 

 

 

 

 

 

How will you share the words? 

Message: 

Which words are used? 

 

 

 

 

 

How will you share the words? 

Message: 

Which words are used? 

 

 

 

 

 

How will you share the words? 

 dialog   text overlay  narration  dialog   text overlay  narration  dialog   text overlay  narration  dialog   text overlay  narration 

Camera Position: Camera Position: Camera Position: Camera Position: 

Shot 

 Extreme Long  

 Long  

 Medium  

 Close Up  

 Extreme Close Up 

 

Angle 

 High           Normal           Low 

 

Movement 

 None      Pan       Tilt      Zoom 

Shot 

 Extreme Long  

 Long  

 Medium  

 Close Up  

 Extreme Close Up 

 

Angle 

 High           Normal           Low 

 

Movement 

 None      Pan       Tilt      Zoom 

Shot 

 Extreme Long  

 Long  

 Medium  

 Close Up  

 Extreme Close Up 

 

Angle 

 High           Normal           Low 

 

Movement 

 None      Pan       Tilt      Zoom 

Shot 

 Extreme Long  

 Long  

 Medium  

 Close Up  

 Extreme Close Up 

 

Angle 

 High           Normal           Low 

 

Movement 

 None      Pan       Tilt      Zoom 

Review lessons at the end 
of sessions provide 
activities to check and 
reinforce newly learned 
skills, concepts, and 
terminology. 
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Session 4 Extension Activity: Package Design 
 

Design the Packaging for a Product 

 

You are an industrial designer, a person who designs packaging for new products on the 

market. An inventor has created a new product and the advertising department has asked you 

to design an exciting package that will encourage people to buy it. 

 

1. Decide on the type of product you would like to use. Here are some ideas: 

 

 chocolate bar 

 cereal 

 juice box 

 soda pop 

 tinned pasta or soup 

 video game 

 toy 

 sports shoe 

 

2. Before you begin to design the package, look critically at packages of this type. For 

example, if you are designing a new chocolate bar wrapper, observe a variety of 

chocolate bar samples. In particular, study the images, color, and words used on the 

packages. Decide on what information is necessary, such as the name of the product, 

weight, ingredients, directions for use, or descriptive words. 

 

3. Plan your new package: 

 

Type of product:  

Name of product:  

Target audience:  

Pictures and/or shapes:  

Colors:  

Words:  

 

4. Now find an empty box, bottle, or container that best suits your product. Alternatively, 

you can use paper or cardboard to construct the container. Use markers, paint, or pencil 

crayons to create a new package design that will catch the buyer’s eye and persuade 

them to purchase it! 

 

  

Extension Activities at the 
end of sessions provide 
optional enrichment 
challenges. 

Sam
ple




